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Reclaiming Breastfeeding: Documentary captures views of 

leaders and feeders
Launch at National Breastfeeding Conference
(Region of Peel) – Although mothers typically assume the blame when breastfeeding fails, a new documentary examines the many other factors that are responsible – including a lack of information and support and aggressive marketing by formula manufacturers. Produced by The Peel Breastfeeding Coalition and Northwitch Productions, “Breastfeeding: Making the Connection” is being launched at the Annual National Breastfeeding Conference on October 22, 23, 2009.
Through a combination of women’s anecdotal experiences and facts and research from breastfeeding experts, filmmakers Trish Kerr and Cathy Vance build a convincing case that formula makers are waging a battle for baby’s loyalty. “Any movement away from breastfeeding and the resulting dependence on formula comes at a high price for women and our health care system in general,” says Ms. Vance, who is also a public health nurse.

Breastfeeding is a natural but learned behaviour, and what mothers need in the early hours and days is support and encouragement, according to breastfeeding consultant Janet Zablocki. “At the slightest problem, mothers are given a bottle,” says Ms. Zablocki in the film. “The breastfeeding experience is railroaded from the start.”

The film reveals that through the unnecessary formula supplementation of newborns and the reliance on funding contracts from formula companies, hospitals and health care professionals have been co-opted into becoming marketing facilitators for the $5 billion dollar-a-year industry. 

Lower income mothers the most vulnerable

Not surprisingly, the group most susceptible to the industry’s pitch is also the group with the lowest income and level of education -- in Canada in 2002, a single parent on welfare spent 11-54% of her income on formula. According to Elisabeth Sterken, National Director, INFACT Canada. “Formula companies have been adding nutrients and then making the claim that formula has the same impact as human milk,” she says. “It’s a deceptive practice and an effective marketing tool because every woman wants what’s best for her baby.”

Too late, many mothers realize that breastmilk is not only cheaper but by far, the healthier option for their babies and themselves. “The angriest women are the ones who have come to me and said if only I’d been told… but I thought formula and breastmilk were equal,” says Kathy Venter, BFI Assessor.

The only way to reverse this trend, say Kerr and Vance, is the adoption of the Ten Steps of the international Baby Friendly Initiative. 

Why BFI makes sense

The Ten Steps of the Baby Friendly Initiative emphasize the importance of health care organizations having a breastfeeding policy, training staff, educating pregnant women about the benefits of breastfeeding, avoiding unnecessary interventions with the mother and newborn, and referring mothers to breastfeeding supports in the community. “In these challenging times for health care, this policy is the most economically efficient way to provide primary health care to the maternal-child population,” says Kathy Venter.
The goal of the Breastfeeding Coalition in making the film is to educate nurses, physicians and other health care providers on the Baby Friendly Initiative and educate expectant parents on the issues that impact their decisions around infant feeding practices. 

The film applauds the bold step taken by Toronto East General Hospital in adopting the Baby-Friendly Initiative and Producer Lori Levere calls BFI designees “models for our health care system”. “It requires years of planning, commitment and a firm resolve to achieve this designation” says Ms. Levere.
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About The Peel Breastfeeding Coalition

The Peel Breastfeeding Coalition is a community-based group of parents committed to protecting, promoting and supporting breastfeeding. 

Media contact: 
Cathy Vance, Director, (905) 791-7800 ext 2596, cathy.vance@peelregion.ca


Lori Levere, Producer, (905) 791.7800 ext. 2662, lori.levere@peelregion.ca
To order the film, go to INFACT Canada:  http://www.infactcanada.ca/
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